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Winter warmer
Welcome to this winter edition of 
Eye Post. There have been some 
changes at our end of Warkworth. 
Building renovations are now 
complete and looking smart with 
new signs in our car park. Please 
use our parking spaces.

Get Fred on the Fiver -
Campaign for Hollows $5

The face of the late, great philanthropist and ophthalmologist Fred 
Hollows could end up on Australia’s fiver. This is the aim of The Fred 
Hollows Foundation. New Zealand-born Fred Hollows is well known 
for improving access to sight-saving cataract surgery. He helped many 
people in Australia and other countries.

Early in the 1970s, Hollows worked in the rural outback of Australia. He 
became especially concerned with the high number of Aborigines who 
had eye problems. This motivated him to help establish medical services 
for Aboriginal people throughout Australia. Hollows himself spent three 
years visiting Aboriginal communities to provide eye care and carry out 
a survey of eye defects. More than 460 communities were visited, and 
62,000 Aboriginal People were examined. This led to 27,000 people 
treated and 1,000 operations carried out.

Hollows visited Nepal, Eritrea and Vietnam 1987-91. The result was 
programs to train local technicians to perform eye surgery. Following this 
laboratories were established in Eritrea and Nepal to manufacture the 
intraocular lenses needed for cataract surgery. These were produced at 
cost, approximately A$10 at the time. It has been estimated that more 
than one million people in the world can see today because of initiatives 
instigated by Hollows and his Foundation.

Gabi Hollows, Fred Hollows’ widow, launched the campaign “Get Fred on 
the Fiver” in January this year. Five dollars has been a catch line for Fred 
Hollows – ‘give Fred five’ and ‘Fivers for Fred’ as $5 was the price of a 
sight-saving intraocular lens. The Foundation has established a website 
for Australians to sign a petition campaigning to change the current image 
on the five dollar note.

Winter is a great 
time for a new frame
Update your frames in June and 
July and you will be able to choose 
a magazine too. We are offering a 
FREE magazine subscription* with our 
favourite frames. Choose from Feb31st, 
Face a Face, Pro Design, La Font or 
Anne et Valentin frames. 

We will have you looking better and you 
can relax with your new magazine.

*six month subscription, conditions apply
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PROJECT BLAID
Toyota’s wearable 
mobility device

Telescopic eye implant
Help for macular degeneration sufferers
An exciting new surgery to help people with advanced macular degeneration 
(MD) has arrived in New Zealand. In March a Whakatane woman was the 
first person in the Southern Hemisphere to have a real-life twinkle in her eye. 
77-year-old Aisla Shaw received life-changing surgery to improve her vision with 
a tiny telescope implanted in her eye.

Tauranga ophthalmologist Dr 
Mike O’Rourke performed the 
CentraSight surgery for Ailsa. 
Ailsa started losing her sight 10 
years ago from end-stage MD.

Dr O’Rourke tried for six years 
to get the CentraSight treatment 
program to New Zealand. “Up 
until now, there was no hope; people were told nothing could be done. This was 
the first breakthrough in 20 years,” he said. Mrs Shaw is the first person outside 
of the UK and the US to have had the surgery.

The telescopic implant is designed to improve vision for people who have lost 
central vision in both eyes. The telescope goes in one eye which gives central 
vision, while the other eye continues to give peripheral vision.

Treatment includes postoperative care. Mrs Shaw’s optometrist has undergone 
specialist training to help with post-surgical rehabilitation. The telescopic implant 
is not a cure, and will not bring back ‘normal’ vision. Candidates need to learn to 
use the telescope image and switch to the other eye for mobility. There is a lack 
of binocular depth perception and restricted field of vision on the telescopic side. 
The selection process for this surgery is substantial, both from an optical side 
and a physiological side.

“It is definitely life-changing,” Mrs Shaw said. “I can even look down to peel a 
potato now.”

Toyota is not a brand we associate 
with vision. Yet this company is 
developing a wearable device for the 
blind and visually impaired.

Called Project Blaid, the device 
will be worn around the shoulders. 
Blaid helps users navigate indoor 
spaces, such as office buildings and 
shopping malls. It works by helping 
the wearer identify everyday things 
like restrooms, escalators, stairs and 
doors. It is hoped Blaid will fill the 
gaps left by canes, dogs and basic 
GPS devices. Wearers will have more 
information about their surroundings.

Cameras detect the surroundings 
and communicate to the wearer 
through speakers and vibration 
motors. Users will interact with the 
device through voice recognition 
and buttons. Future plans include 
integrated mapping, object 
identification and facial recognition 
technologies. 

The project reflects the company’s 
commitment to enrich lives. “Mobility 
is empowering,” Toyota’s Simon 
Nagata says. “We want to extend 
the freedom of mobility for all, no 
matter their circumstance, location 
or ability.”

Our website 
now has online 
booking
This will be handy to book 
an appointment anytime.

Aisla Shaw

www.mcdonaldadams.co.nz
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Polarized 
sunglasses – 
dealing with glare
With winter comes lower sun 
angles. Driving in the early 
morning and late afternoon is 
often difficult, especially heading 
into the sun. Wet conditions 
add more distracting reflections. 
This is where a polarised tint can 
make your life safer and more 
comfortable. Come and try our 
polarised sunglasses. 

Remember, sun protection helps 
your vision and protects your eyes 
long term against cataracts and 
macular damage.

Research updates:
  Getting outdoors helps kid’s eyesight
A study in China added a daily outdoor activity class at school for three years. 
The result was a reduced rate of myopia (short-sightedness). 

Myopia has reached epidemic levels in young adults in some urban areas of 
East and Southeast Asia. In these areas, 80-90% of high school graduates 
now have myopia. Myopia is also on the increase in people of European and 
Middle Eastern origin. Currently, there is no effective intervention for preventing 
onset. Recent studies have suggested that time spent outdoors may prevent 
the development of myopia.

Researchers from Sun Yat-sen University in Guangzhou set up a study with 
12 schools; six intervention and six controls. They tracked children (average 
age 6.6 years) over 3 years. Children were either assigned to the extra daily 
40-minute outdoor class or continued in their usual classes. For those in the 
outdoor class, parents were encouraged to engage their children in outdoor 
activities out of school too. This included weekends and holidays. 

Over 3 years there was less short-sightedness (30.4%) in the outdoor class 
group, compared to the control group (39.5%).  Increasing time spent 
outdoors may be a simple way to lower the risk of developing myopia and its 
progression in children and teens.

  Rapid rise in short-sighted children
The largest study of childhood eye diseases ever undertaken in the U.S. 
confirms more children at short-sighted now. The incidence of short-
sightedness among American children has more than doubled over the past 50 
years. 

Findings in Multi-Ethnic Pediatric Eye Disease Study at the USC Eye Institute at 
Keck Medicine echo a troubling trend. Among adults and children in Asia, 80-
90% of the population has myopia.

In the US African-American children had the highest incidence of myopia. This 
is followed by Asian-American and Hispanic/Latino and Non-Hispanic white 
children.

Research shows there is a genetic component. The rapid proliferation of 
myopia in the matter of a few decades suggests that close-up work and use 
of mobile devices and screens on a daily basis, combined with a lack of proper 
lighting or sunlight, may be the real culprit. More research is needed to show 
how these factors may cause short-sightedness.

Future research may include checking back with the group studied. 
Researchers could study the use of “screens” and other environmental or 
behavioural factors.
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TEST
YOUR

• Got blue eyes? You share an 
ancestor with all other blue-eyed 
people across the world.

• Got brown eyes? You’re old school. 
All humans originally had brown 
eyes. Blue eyes appeared as a 
mutation about 6,000 years ago.

• Receptors in your eye cannot 
detect red. They detect yellow-
green & blue-green. Your brain 
combines these signals and you 
see red. 

• Your eye can distinguish 200 
separate colours.

• Colour vision deficiency is usually 
an inherited condition which 
passes from mother to son.

• Colour vision deficiencies are 10x 
more common in males.

July is glaucoma awareness month
Glaucoma Awareness Month is a good reminder to have your eyes 
tested. Glaucoma is the number one preventable cause of blindness 
in New Zealand. Although glaucoma is incurable, blindness can be 
prevented by early detection and timely treatment.

Glaucoma NZ is aiming is to reduce blindness from glaucoma through 
education. McDonald Adams supports Glaucoma NZ by making a 
donation for every person we see during July. Is it time you or someone 
in your family had their eyes checked? Book an appointment today.

Vitamin C – good 
for your eyes too
Vitamin C can slow down the 
progression of cataracts. A ten-year 
study of women has shown people 
with higher Vitamin C intake had clearer lenses (than those with lower 
Vitamin C intake). The Vitamin C level in the eye fluid helps protect the 
lens from oxidising and going hazy. Genetic factors accounted for 35% 
of the cataract progression, while environmental factors attributed the 
rest. So make sure you eat lots of healthy fruits and vegetables every 
day. And remember to protect your eyes from UV light.

Novel new dry eye drop
If you suffer from dry eye, ask us about 
the HYLO® range of eye drops.

Preservative-free HYLO® eye drops 
provide long-lasting lubrication. They 
have a unique multi-dose application 
system. This ingenious airless system 
protects the drops from air. That means 
you can keep using it for up to 6 
months after first opening. At least 300 
sterile drops are precisely delivered from every bottle. That works out to at 
least 150 treatments for both eyes. So you’re getting great value as well as 
effective relief. You can also use HYLO® eye drops with all contact lenses.

These drops come in two strengths. HYLO®-FRESH for dry eyes of 
moderate or medium severity, and more concentrated HYLO-FORTE® 
suited for severe or chronic dry eye. Ask us to show you this systematic 
approach for lubricating dry eyes.

Tim Smyth, Core Builders Composites taking a positive 
step and having his eyes checked by Claire McDonald
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